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Many of you are familiar with the “sick building syndrome,” those buildings with bad air problems. The toxins responsible for bad air cause respiratory complaints, fatigue, and have been known to significantly affect energy levels and worker productivity.

The materials used in new exhibit construction can produce the same troublesome toxins.

For instance, formaldehyde is produced by particleboard, pressed wood products, fire retardant, and adhesive wood binders in floor coverings. Benzene is a chemical found in inks, oils, plastics, rubber, dyes, tobacco smoke, and synthetic fibers. And Trichloroethylene (TCE) is found in metal degreasing agents, dry-cleaned fabrics, printing inks, lacquers, varnishes, and adhesives.

Plant magic
NASA and The Associated Landscape Contractors of America funded a study which revealed that common house plants can remove indoor 

air pollutants, such as benzene, formaldehyde and TCE whether in a tradeshow environment or an office building. 

Their research suggests that one 10" to 12" potted plant placed in each 100 square feet of floor space dramatically reduces low-level pollution from organic chemicals. The study also found that in addition to green foliage, that roots and soil microbes feed on the pollutants as well. Consultants associated with this study recommend leaving the plant’s soil exposed to the air, unshielded by rocks or low-hanging leaves, for the most efficient “air cleaning.”

For an exhibitor, one green plant (such as an English ivy, chrysanthemums, or peace lilies) placed in each 100 square feet of exhibit space would filter toxic organic pollutants from the air at shows, as well as provide an aesthetic element to the display area. Specific plants are known to absorb specific pollutants.  Table A suggests which plants should be deployed for several known applications. 

U.S. exhibitors have been razzed over the years about their non-creative use of green plants in their displays, but in reality exhibitors have been performing a valuable service to all of the participants at a show. Savvy exhibitors who want to keep their booth personnel’s’ energy at higher levels will incorporate green plants into their booth design.

Science of smells
In addition to keeping the air in and around the trade show booth clean, current research demonstrates the impact of smell on the selling process. Environmental fragrancing drives a $950 million+ home fragrance industry and is increasingly being used in a variety of business settings to boost sales and create a feeling of well being.  And, this concept ties neatly with today’s emphasis of creating ‘experiences’ for show visitors.

Real estate brokers have been using the smell of vanilla to exert subliminal influence on house hunters for years. Vanilla makes most people feel more relaxed and “at home,” important factors in the home purchase process.

Some tradeshow exhibitors have been quick to jump on the bandwagon.  They understand that whatever captivates customers into spending more time examining their products at the booth is good for business.  At a major furniture show, one manufacturer used rose scents to compliment formal settings and a cookie scent in the casual living areas to create an environment that went well beyond the visual for consumers.

And, at a recent exhibition industry show, one clever display builder offered the services of a certified aroma-therapist who created custom blended sachets of herbs and spices to help road warriors (their booth visitors) have a better night’s sleep.

Visitors to Epcott will experience the Magic House, a model home outfitted with room-specific scents designed to induce feelings of relaxation and comfort.

A study by Rensselaer Polytechnic Institute in Troy, NY, found air fresheners and fragrances have a positive impact by controlling stress and raising alertness. For instance, peppermint/spearmint, spice, and citrus smells increase energy.  Woodland and floral fragrances encourage harmony and evergreen scents such as pine and spruce ease stress and tension.

“Aroma-therapy”, the science of promoting emotional and physical well-being by using plant essences is not a new science. It is centuries old, with chronicled data as far back as the Egyptians.

Diane Ackerman, author of A Natural History of the Senses says, “Scent is the hidden persuader . . . we drench ourselves in smells.  Odor greatly affects our evaluation of things, our evaluation of people.”

Studies conducted by the Smell and Taste Treatment and Research Foundation found that smells do have an impact on the selling process. Data showed that customers were more likely to purchase NIKE sneakers (even with a $10 increase in cost) when they tried them on in a floral-scented room, and that gamblers fed more quarters in the slot machines at an artificially scented Las Vegas casino.

How does this translate to greater gains at Tradeshows?
·
Toxin-reduced air generated from green plants in the booth can reduce staff and visitor fatigue, respiratory ailments, and headaches. Staffer energy levels are higher, which means show productivity is greater.

·
Smells that encourage harmony and happiness increase sales and visitor interest. You have an unseen trust factor working for you in the booth. And, if your staff is less-tense with visitors, the sales approach is more accepted by potential buyers.

Sense with scents
Overpowering smells will drive people away, even trigger allergic reactions in some.  The key is a subtle usage and using the right smells to accomplish the goals.


Table A: Plants that clean the air
	
Toxins
	
Plants That Eat Them

	Formaldehyde: Particle board, pressed wood products, fire retardants, cigarette smoke, adhesive binders in floor coverings.
	Boston fern, chrysanthemum, Ficus Benjamina, peace lily, corn plant.

	Xylene: Solvents, lacquers, dyes, rubber cement.
	Dwarf date palm, Dracaena marginata, corn plant, peace lily.

	Benzene: Inks, oils, plastics, rubber, dyes, tobacco smoke, synthetic fibers.
	English ivy, warneckei, chrysanthemum, gerbera daisies, Dracaena marginata, peace lily.

	Trichloroethylene (TCE): Metal degreasing agents, dry-cleaned fabrics, printing inks, paints, lacquers, varnishes, adhesives.
	Gerbera daisies, peace lily, warneckei, chrysanthemum, Dracaena marginata.
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Table B.- Fragrance and Positive Effects
	
Effect Desired
	
Scents That Work

	Alertness, increased energy
	Peppermint, spearmint, spice, citrus and a mix of bergamot and tangerine.

	Refreshed feeling, harmony, happiness.
	Woodland, floral, citrus.

	Relaxed feeling, “at home”
	Vanilla (and heliotropin), chocolate chip cookies.

	Higher productivity, better performance, fewer errors on the job.
	Floral, peppermint, lily-of-the-valley.

	Reduced hunger pangs.
	Frito corn chips.

	Relaxed feelings, reduced stress.
	Pine, spruce, firs, floral, basil, bergamot, cedarwood, spiced-apple, chamomile, cypress, geranium, jasmine, juniper, lavender, marjoram, neroli, petitgrain, rose and ylang ylang.

	Reduced anxiety, reduced anger
	Spiced-apple, heliotropin (similar to vanilla), floral compounds, 
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Sources: Haworth, Inc., Smell and Taste Treatment and Research Foundation, Gannett News Services, MidLife Women’s Network, Duke University Medical School, University of Cincinnati,  The Experience Economy by Pine and Gilmore.
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